TITANIC

BELFAST

THE TITANIC EXPERIENCE
REIMAGINED
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TITANIC
OUR DIGITALINNOVATION JOURNEY BELFAST

= Digitising Our Customer Journey " |nfrastructure Upgrades

=  Mobile/Print at Home Ticketing = Wifi Upgrade

= Digital Maps = Car Park Enhancements

= Customer Engagement and Feedback = Linking With Our Environs
= Enhancing Our Customer Experience = Future Projects

= The Titanic Experience Reimagined = Systems Audit

= Multimedia Guides = Digital Signage and Wayfinding
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THE SINKING

THE TITANIC ,EXPERIENCE
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NEVER AGAIN
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Binocular box key

These keys belonged to Second Officer
David Blair who was reassigned just
before Titanic's maiden voyage. Due to
his hasty departure, he inadvertently
kept the keys in his pocket, one of which
belonged to the binocular box.

Lookout Fred Fleet, who survived, told
the official inquiry that if they had
binoculars, they would have seen the
iceberg sooner. When asked how much
sooner, Fleet replied: ‘Enough to get out
of the way.’
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THE RACE
AGAINST TIME

On 24th August 1985, Ballard and his team
arrived at the search area with only 12 days left
to find Titanic. Running out of time, Ballard
realised they should stop searching for the
main wreck and start looking for the much
larger debris field. After days of continuous”
monitoring the screens, observers finally ©

sight of hingon 1st S ber: ¢
Titanic's boilers.
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THE LASTING LEGACY
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